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ABSTRACT

Thereisan increasein the number of consumers dining from posh restaurants catering various cuisines and dishes to people
across the world. The study targetsto check if thereisany impact of incomelevel, family type, family size and food habiton
the frequency of consumption of American foods in American Food Restaurants (AFR). Being an exploratory study, 90
consumers of American style foods in Bengaluru city were interviewed for which seven AFR’s were carefully chosen and the
datawas analysed using Chi-sgquare technique. From thefindings, it isevident that thereisimpact of incomelevel, family type
and family size and no impact of food habit on the frequency of consumption of American foods in AFR’s. The study
concludes that profiling customers by their choice of preferences provides more meaningful ways to identify and understand
various customer segments and marketing strategies.
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